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Aipsa
AIPSA was founded in 2007 with the aim to promote the use of growing media
of guaranteed quality;

AIPSA has 22 members, local producers, distributors, importers, of growing
media, soil improvers and components material;

Members AIPSA globally represent about 75% of the total economic value of
the growing media sector;

www.asso-substrati.it



Members
.

Ageon S.rl

Agrochimica S.p.a
Armando Garello di M. & A. S.a.S
Bioflor S.r.

Cifo S.r.

COMPO Italia S.r.l
Europomice S.r.

Fap S.rl

Fertil S.r.l

Floragard Vertriebs GMBH
Geotec S.rl

Greenview S.r.l
Klasmann-Deilmann ltalia S.r.|
Nord Torf S.r.l

Nuova Flesan S.r.|

Perlite Italiana S.r.|
Pierucci Agricoltura S.r.l
TerComposti S.p.a

Terflor S.r.l

Turco Silvestro S.n.c
Vigorplant Italia S.r.|
Vitaflor S.r.l
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Board CTS - Scientific technical committee WG Technicians

Carlo Valsecchi - Ageon srl;

Andrea Brignac - Agrochimica spa;
Carlo Parodi - Armando Garello Sas;
Bartolomei - Bioflor srl;

Andrea Sandini (Geotec srl) — Chairman; Patrizia Zaccheo; Maria Chiara Siciliani - Cifo srl;
. Nunzia Guerra - Compo ltalia srl;
Flemming Hansen (Nuova Flesan srl) — Laura Crippa; Luca Saino - Europomice srl;

Vice-president Enrico Scapin - FAP srl;

Giacomo Bertazzoli - Fertil srl;

Paolo Notaristefano; Domenico Masiero - Geotec srl;
Victor Hellweker - Klasmann Italia srl;

Silvia Rossi - Nuova Flesan srl;

; : : . . . Lorenzo Biloni - Perlite Italiana srl;
Sergio Armari (Compo ltalia srl); Coordinator: Paolo Notaristefano Alessandro Guarneri - Tercomposti spa;
b

Filippo Colleoni (Fertil srl); Roberto di Terlizzi - Terflor srl;
Gabriele Mascheroni - Turco Silvestro snc;
Elisa Goi - Vigorplant srl

Costantino Cattivello;
Monica Cadei (Terflor srl);

Marco Petranca (Vigorplant Italia srl);

Riccardo Billi (Europomice srl).






The focus over the next two years will be on promoting
communication initiatives, training, studies, and applied research.
A fundamental element will be to support a close dialogue between
substrate producers, floriculturists, garden centers, retailers, and
those conducting basic and applied research, without forgetting
attention to the end consumer.

www.asso-substrati.it



Organisation of workshops

28/04: Urban green areas and
biophilia
12/09: Study of wood fibre:
preliminary results of a
greenhouse test

5%

Organisation of courses for
agronomists, technicians and
growers;

Survey what do you think
about growing media?
Interview with growers and
retailers













KEY DATA
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Market Observatory Since 2016

of Growing Media Quarterly reports
Performance assessment
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Professional — Hobby Floriculture, nursery,
propagation, technical
green - Sales channels,

brand, ...
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Growing media total All — Quantity
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M SP - Professionale  m SH - Hobbystico

Quantity — Professional use

(2016-Litri) (2017-Lieri) (2018-Litri) (2019-Litri) (2020-Litri) (2021-Litri) (2022-Litri) (2023-Litri)

2018-Litri 2019-Litri 2020-Litri 2021-Litri 2022-Litri 2023-Litri
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M SP-FL - Professionale - Floricolo SP-FS - Professionale - Fuori suolo

(2016-Litri) (2017-Litri) (2018-Litri) (2019-Litri) (2020-Litri) (2021-Litri) (2022-Litri) (2023-Litri) SP-OT - Professionale - Orticolo (e giovaniPiante) B SP-VT - Professionale - Verde tecnico

M SP - Professionale M SH - Hobbystico B SP-VV - Professionale - Vivaistico




Aipsa

segreteria@asso-substrati.it

www.asso-substrati.it
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